oL M7 Y21 2020

(St A7 ojto|e} 25 =

= A7 B s3] HFL7

eforac]

H =393 I (13:30 - 15:15)
M4 1-1: Global Business (I) AF8] o]¥ 3](stery) A 2043
T E A 2 EE A
© ShAl AFBAF SR AlYFo] AxRFEAA _
oI E (47eh) e o i oala aals ahes | #E% (@sm)
%i]ﬁ (}\_1701_1-41) = v o JUT Yo v =2 = & u—
2874 (A74H) A Development Strategy for the Korea
o] &3] (M) Beauty Service Industry: The Results of a 54 (KITA)
A (AM4H) SWOT-AHP Analysis
ol Ad] () Impacts of Wage on FDI Inflows in
b2 () Consideration of Institutional Quality: Evidence | Brd3 (ot3df)
AMAZ (L) from Fixed-Effect Panel Threshold Regression
4hd 3 (o3 ) Expatriate CEO staffing and local corporate Hxo] (2A)
IA17A (AL2) philanthropy: Evidence from Korea wo e
NATIONAL AND ORGANIZATOINAL
olF®E (A7) IDENTIFICATION OF HOST COUNTRY £ (AR
7191 (University of Kansas) | MANAGERS WORKING AT MULTINATIONAL tow Yoo
ENTERPRISE SUBSIDIARIES

A’ 1-2 : Global Business (II) A8l oldsl(FEd) BAa 205%
4 B A} = T EE R
2015 (A 2119 =EAel )R]l | olefis] (AIEH)

e (34718989
3 (5599

<aluet 54719 450 et Roigdsto]
oifET BA SRdTRRS FHoR

AR (o7
o4 ()

o -

Global Big Data Analysis Exploring the
Determinants of Application Ratings: Evidence
from the Google Play Store

Z0] AL (BpA)oll et A (1): 2duf (E=ho
ThARE gAto] oiet FetEA] Wil siS S4o=

o A (8 7 RIsbA R7|RKF=x} AR v e
O]EHQ ( T_"-u' ]’E U0 ] }o ]’ vy ]—U— (%iﬂ?_jﬁ%’—?ﬂ)
MM 1-3 : Global Marketing AS] Q&AM (&HA) A 1183
T B K = E & %
oks (3hdh) ab] 2apggol auitey 9 poRlEe] Ol |
A () [ AHAEALS] Wlans Shlos ° °
FHE (L) B AHIRIe] FebA ZR]o) T ol 339 vl A7) (31
YA (L) AT AAl 57l AHA SRS SR memien
ZR1E (112d) g . :
zgo (7)) Say 'No' to ]aé)anese .ProDd;ucts(-1 Role of Perceived 7101 (=)
ol&IAl (i) conomic Dependence
AR (), 25 u3d)) | “Superior” global brands, but really? in case of x 23] (2850i0])
ZRIK ), AlAl(maich) emerging market consumers e
AR (ThLT) RAZPEA UlR]= G seone

B =798 I (15:30 ~ 16:45)

M| 2-1: Global Finance

T ' A} = o E 2 &
XAlo} (o) SRRl 57 SlolEla W71 el
R OjxJ= gl Tt gy (el KgA7e))

AVl ST Al 2P o
oMol kg sH02

=RUH=0] 7194F0l vlRls 9T

1xE) (2=2g) ool
Jeks () 22979 Y08 B S 2EREEE | o o
AU (3 AROZIOpRE G 2302 Ere e

MM 2-2: Trade Regime Change post COIVD19 Outbreak A}g]: 7ZAS&(=9ltf) A4 2055
% B A = = EEZA
; ' TrER]
TR (KITA) Recent Change of International Trade Regime =
Based on GVCs (IBKZEAIA4)
Regime Change and Emergence of Service trade .
=] (AT JIENR (=
A (FBH) with Digital Platform under GATS aee (et
= Digital Trade and International Tax Issues
grs (AL 2149 (AL2A]=2

Stn xS S&E| %l

Korean Academy of International Business Management




